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Safe Harbor Statement

This presentation contains "forward-looking statements" within the meaning of the ñsafe-

harborò provisions of the Private Securities Litigation Reform Act of 1995.  Such 

statements involve known and unknown risks, uncertainties and other factors that could 

cause the actual results of the Company to differ materially from the results expressed or 

implied by such statements, including changes from anticipated levels of sales, future 

international, national or regional economic and competitive conditions, changes in 

relationships with customers, access to capital, difficulties in developing and marketing 

new products and services, marketing existing products and services, customer 

acceptance of existing and new products and services and other factors.  Accordingly, 

although the Company believes that the expectations reflected in such forward-looking 

statements are reasonable, there can be no assurance that such expectations will prove 

to be correct.  The Company has no obligation to update the forward-looking information 

contained in this presentation.
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Investment Highlights

ÁContent/technology enabler well positioned in the fast growing mobile payment industry 

ÁRobust mobile market in China 

ïSubscribers expected to reach 849 million in 2010 

ï3G rollout likely to provide additional opportunity for application platform software providers

ÁGrowing recurring revenue model 

ïMajority of revenues generated via revenue sharing agreements with mobile carriers

ÁLow cost, high margin business 

ïGross margins greater than 70% and operating margins greater than 50%

ÁEstablished business relationships with major mobile carriers in China

ÁProven track record of commercially successful innovations 

ïThe Companyôs original Ring Back Tone is the 2nd largest MVAS revenue generator for China Mobile

ÁStrong position in the non-commoditized segment of the telecom value chain 

ïProprietary technology and intellectual property protection

ÁExperienced management team with extensive telecom background
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Corporate Profile

ÁHeadquarters: Beijing, China

ÁEmployees: 200 (60% R&D)

ÁService Offerings include:

ïMobile Value Added Service Platform

ïMobile Payment System

ÁMajor Customers: China Mobile, China 

Telecom, China Unicom

ÁAuditor: Bernstein & Pinchuk, an 

independent alliance of BDO Seidman

ÁCounsel: Loeb & Loeb

Company Quick Facts Financial Quick Facts

ÁRevenue:        2008 $12.4 million

2009 $13.4 million

ÁGross Margin: 2008 70.6%

2009 83.4%

ÁNet Income:    2008 $5.1 million

2009 $8.3 million

Trunkbow has a leading mobile application enabling platform, offering telecom 

operators in China Mobile Value Added Solutions to offer subscribers
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Ye Yuanjun
Chief Financial Officer

Prior to joining the Company, Ms. Ye was a senior audit manager in Bernstein & Pinchuk LLP, an independent member of BDO 

Seidman Alliance. Ms. Ye was with Deloitte Touche Tohmatsu for over six years in auditing before she joined Bernstein & Pinchuk

LLP. Ms. Ye obtained her BA in accounting from Guangdong University of Foreign Studies.

Li Qiang
Chief Executive Officer and Co-Founder

Mr. Li founded Trunkbow in 2001 and is an entrepreneur with extensive business knowledge of the telecom market. Prior founding 

Trunkbow with Dr. Hou, Mr. Li was a director at the National Tax Bureau overseeing technology companies in Jinan, Shandong. He 

currently holds three patents for telecom applications.  Mr. Li graduated from Shandong Tax University and obtained his MBA from

Nanyang University in Singapore. 

Management Team

Dr. Hou WanChun
Chairman and Founder

Dr. Hou founded Trunkbow in 2001 and holds over 120 patents for telecom applications.  He was previously a visiting scholar at 

Beijing Telecommunications University. Dr. Hou was also a research fellow at Shandong University and later became guest research 

fellow at Bell Labs in the US. He obtained his BS, MS and PhD in mathematics from Shandong University.

Bao JiHong
Chief Marketing Officer

Mr. Bao has over 20 years of telecom marketing experience. He started his career with China Electronic Corporation, a provider of 

software and hardware systems to Chinaôs telecom operators, where he was the head of telecom application marketing. Mr. Bao 

obtained his BS and MS from Peking University in Information Management.
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Chinese Mobile Market 

China Mobile Value Added Service (MVAS) Trend

WAP Traffic
(Billions of MB)

SMS Usage
(Billions of Msg.)

Color Ring Subscription
(Millions of Times)

MMS Usage
(Billions of Msg.)

ÁUsage of mobile value added services have been 

rapidly increasing in China

ÁColor Ring subscription increased 99.8% year over 

year, while WAP traffic and MMS usage increased 

140.0% and 233.7% respectively

Source: China Mobile Financial Reports

Number of Mobile Users in China

ÁChina has become the largest mobile phone market in 

the world. China had 747 million mobile subscribers in 

2009 and that number is expected to increase to 849 

million by end of 2010

ÁGrowth in mobile subscribers represents a 13.6% 5 

year CAGR between 2005 and 2010

Source: MIIT
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3G Opportunity

2009 Projected 3G Spending by the Big 3 The deployment of 3G networks will enable a far 

broader and deeper market for mobile applications

ÁChinaôs mobile service providers are expected to 

spend around $36 billion on 3G mobile networks over 

the next two years

ÁSubscribers of 3G network are expected to reach 150 

millions by 2011

ÁChina has laid aggressive plans for three telecom 

carriers to expand their 3G network to make the new 

service available to majority of the country by 2011

ÁAs of 2009, China Mobile covers 238 cities with reach 

to 70% of urban population; expects to cover 100% of 

urban cities by the end of 2011

ÁAs of 2009, China Telecom covers 342 cities, 98% of 

city population and 93% of rural population

ÁAs of 2009, China Unicom covers 335 cities and 

expects to cover 75% of the total population by the 

end of 2011

3G subscription has been growing rapidly

ÁAccording to Chinese Academy of Telecom Research 

(CATR), by 2011, 3G revenues in China will reach $47 

billion USD with VAS accounting for 30%

ÁApplications that are appealing, affordable, and 

creative will attract consumer

2011 Projected 3G Revenue - China

$8.3 billion USD

$8.6 billion USD

$8.6 billion USD

China Mobile

China Unicom

China Telecom

$14.1 billion USD

$32.9 billion USD VAS

Voice and Others

Source: MIIT

Source: CATR
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Chinese Mobile Payment Industry

Mobile Payment User Growth
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Robust growth in mobile payment users

ÁBased on CCW research by 2010 Chinese mobile 

payment users will reach 147 million

Á In 2010, due to maturity in the technology and 

business, and the completion of necessary 

infrastructure build out, the Chinese Mobile Payment 

industry will become more mature  

Á In 2010, Mobile phone payment will become one of 

the important channels for electronic payment 

systems in China, perhaps even surpassing internet 

payments in total transaction value

Á2011 will be an inflection point for growth

Rollout by the three carriers

Á As of 2009, China Mobile covers 238 cities with reach 

to 70% of urban population; expected to cover 100% 

of urban cities by the end of 2011

ÁAs of 2009, China Telecom expects to cover 342 

cities, 98% of city population and 93% of rural 

population

ÁAs of 2009, China Unicom expects to cover 335 cities 

and 75% of the total population by the end of 2011
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Mobile Value Added 

Service Application 

Platform 

ÁService platform enabling a caller to set his/her personalized ringtone while dialing out, instead of todayôs 

standard of listening to a called partyôs ringtone  

ÁDeployed in 2 provinces with China Telecom and 2 provinces with China Mobile.  

Caller Color 

Ring Back 

Tone (CRBT)

ÁNCN system  enables notification of mobile telephone number change

ÁDeployed in  2 provinces with China Telecom and 1 province with China Unicom

Number 

Change 

Notification 

(NCN)

Product/Technology Overview

ÁEnables mobile phone users to subscribe to multiple numbers in different regions with one SIM card and one 

phone without incurring roaming charges and provides other business functions such as secretary services, 

fax and filtering unwanted SMS and calls

ÁCurrently deploying in 2 provinces with China Telecom. 

Color 

Numbering

Mobile Payment 

System

ÁPatented service platform supporting mobile payment via RF-SIM (radio frequency SIM) enabled mobile 

phones. Links up with Union-Pay (through exclusive contract) for transaction clearing. The subscriber only 

needs a cell phone to pay everything from movie tickets to super market groceries

ÁDeployed in 6 provinces with China Telecom, currently deploying in 4 provinces with China Telecom and  2 

provinces with China Unicom

RF-SIM 

Mobile Phone 

Payment 

System 

ÁTrunkbow currently has 151 patents, of which 46 have been granted by the National Intellectual Property 

Administration of China

ÁThe Company developed the original Color Ring Tone, currently the 2nd largest revenue generator for China Mobile
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Category Product Customer Revenue Model

MVAS Platform Caller Color Ring Back 

Tone (CRBT)

China Mobile 

China Unicom 

China Telecom

Revenue sharing at 50% for 5 years 

and renewable

Number Change 

Notification (NCN)

China Unicom

China Telecom

One time sales and 10% annual 

maintenance fees 

Color Numbering China Mobile

China Telecom

Revenue sharing at 50% for 5 years 

and renewable

Mobile Payment System RF-SIM Mobile Phone 

Payment System 

China Mobile 

China Telecom

China Unicom

One time system sales to carriers and 

corporate clients, RMB 20 per RF-SIM, 

revenue sharing on function fee (50%), 

rental revenue on POS machines and 

transaction fees (see appendix) 

Revenue Model

By end of 2010, majority of revenue will be recurring revenue streams
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Trunkbow Value Proposition

Mobile Carriers

Objectives:

Á Increase subscriber base

Á Increase revenue

ÁDecrease subscriber churn

ÁProviding the necessary application platform 

that enables creative applications, attracting 

new customers

ÁEnabling groundbreaking mobile payment 

technology driving carrier sales

ÁDriving per subscriber revenue (ARPU) gains 

through software platforms that enable 

revenue generating applications

Trunkbow Value Proposition

Subscribers

Desire:

ÁWide range of quality mobile 

applications

ÁPersonalization of mobile 

device

Á Improve ease of payment and 

financial management

ÁProprietary mobile applications platform 

enabling additional functionalities that are 

attractive to the end users

ÁProviding subscribers the ability to personalize 

their mobile experience through customizable 

applications

ÁProprietary software enabling secure mobile 

payment transactions 

Trunkbow Value Proposition
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Market Position

Downstream Content Providers

Application Platform Enabler

Upstream Mobile Carriers

ÁCommoditized space with thousands of 

players

ÁNo leverage against the large mobile 

carriers

ÁLow margins

ÁEnabler of content / technology

ÁSpecialized space for those with 

proprietary technology

ÁLarge mobile carriers exert less leverage 

and pricing pressure

ÁIntense competition for users and market 

share

ÁMVAS is an important revenue driver

ÁDownstream leverage due to size


